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Mobi i tyOne
Adm ssion to AIM

MobilityOne (the ' Conpany'), a Ml aysi an e-paynent sol utions provider, announces
the commencenent today of trading in its ordinary shares on Al M

As part of the flotation, HB Corporate placed 12,300,000 ordi nary shares at
12.5p per share raising a total of £1,537,500 for the Conpany. At adm ssion,
there are 93,937,204 ordinary shares in issue giving a nmarket capitalisation of
£11. 7m at the placing price.

Mobi | i tyOne has devel oped an advanced e-conmerce systemthat connects service
providers to consuners across a range of industries, taking in banking,

tel ecomruni cati ons and transportation. Using the software consumers can access
certain products via full-service termnals, self-service term nals, SM5 ATMs
and the internet. Through these multiple distribution channels MbilityOne sells
products i ncl udi ng:

prepai d nmobi |l e phone rel oads

prepaid international and |ocal call card rel oads
prepaid i nternet usage rel oads

el ectronic ticketing for buses and events

prepai d online gani ng rel oads

At present approximately 90 per cent of its revenue is generated through prepaid
nobi | e phone reloads. In contrast to the UK market, prepaid is by far the
preferred nethod for phone usage in Ml aysia and beconing increasingly nore so.
In 2006, 82.7%of the 19.5 mllion Ml aysi an nobil e phone subscribers used
prepaid, conpared to 67.3%in 2002

Hussi an A. Rahnman, MobilityOne CEOQ comented: 'We are delighted with the
support that we have received frominvestors and to |list our shares on AIM The
noney raised by the float will be used to develop and increase the number of
distribution points fromour existing 3,000 termnals; increase the range of
products avail able for purchase through the platformtechnol ogy; maintain R&D
and target organisations with |arge custoner bases to provide the Conpany's
Technol ogy Managed Servi ces.

"In addition the funds will assist our planned expansion into neighbouring areas
such as Brunei, Canbodia, China, |ndonesia, Bangl adesh and Thailand - narkets
where prepaid phone penetration mirrors that of Ml aysia.

HB Corporate is Nomi nated Adviser and Broker for the flotation.
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Notes to Editors



Busi ness

MobilityOne is the holding company of an established and profitable group of
conpani es based in Malaysia in the business of providing e-comerce

i nfrastructure paynent solutions and platforns through their proprietary

technol ogy sol utions, which are marketed under the brands MbCS(TM and ABOSSE(TM
The vast majority of the Group's incone is currently derived from prepaid

rel oads for nobile phones, the Internet and | DD/ STD (international and | ocal
call card services) but the nature of the Goup's technology platformallows it
to add further products and services.

The Group has devel oped an end-to-end e-conmmerce sol ution which connects various
service providers across several industries such as banking, teleconmunication
and transportation through nultiple distribution devices such as EDC term nal s,
SMS, ATMs, and Internet banking. Through the nultiple distribution channels
available the Group is currently selling the follow ng products to consuners:

. Prepaid airtinme for nobile phone rel oads;

. Prepaid airtime for international and |ocal calls;
. Prepai d I nternet usage rel oads;

. Prepai d nobi |l e phone user registration;

. El ectronic ticketing for buses and events; and

. Prepai d online gam ng rel oads.

The G oup's technology platformis flexible, scalable and has been designed to
facilitate cash, debit card and credit card transactions (according to the
device) fromnultiple devices while controlling and nonitoring the distribution
of different products and services.

Wth full ownership of the intellectual property rights, the Goup generates
revenues fromits technology platformin three ways:

(a) By selling electronic based products via EDC terminals located in retail

outl ets including convenience stores, petrol stations and restaurants. The G oup
operates terminals under two brands: 'onepointTM which is a full service

term nal |ocated behind the counter of a retail outlet and controlled by the
nerchant; and 'M Kiosk' which is a self service termnal |ocated on the shop
floor of a retail outlet. Revenues are generated on sal es commi ssions and a fee
per transaction basis depending on the product sold;

(b) By offering the Group's technology platformas a conplete or parti al

Technol ogy Managed Services (' TMS') to banks and M_M conpani es the G oup can

| everage of f these partners' existing custoner bases by integrating its

technol ogy platforminto that partner's existing networks. Products and services
can then be offered to the partners' custoners through Internet banking and
ATMs, in the case of banks, and through SM5, in the case of M.M conpani es.
Revenue generated through TM5 is shared between the Group and the TMS partner;
and

(c) By providing or licensing all or part of the Goup's technology platformto
i nterested conpanies or partners both locally within Malaysia and in the future
internationally. The Goup intends to generate further revenues through |icense
fees and the provision of systemtraining and professional services with the
possibility of further annual naintenance and support charges.

The G oup's product suppliers are broadly categorised as prepaid product
suppliers such as nobile, IDD STD, Internet providers, and non-prepai d product
suppliers, such as ticketing and M cro-Paynment Recharge providers. Approximately
90 per cent. of the Goup's revenue is generated from prepaid products.



St rat egy

Fol | owi ng Adnmission to AIM the Group's strategy will be focussed on the
foll owi ng areas:

(a) Continue to Increase the Nunber of Distribution Points: Central to the
Goup's strategy followi ng Admission is to continue to increase the nunber of
distribution points available to consuners for the products and services offered
through the Group's technology platform The potential to increase the nunber of
distribution points will cone fromthe collaboration with additional nerchants,
banks and M_.M conpani es;

(b) Regional Expansion: The Goup intends to market its technol ogy platform

t hroughout the surrounding region to Malaysia, in particular: Indonesia; the

Phi | i ppi nes; Canbodi a; Brunei; Thail and; Bangl adesh; Vi etnam and Chi na. Any such
expansi on woul d be on a gradual basis and typically either by nmeans of setting
up a local sales office or establishing a joint venture with a |ocal partner;

(c) Continuous R&D: The Goup intends to continue to allocate sufficient funds
to continue the devel opnent and inprovenent of the G oup's proprietary
technol ogy platform

(d) Expanding the Range of the G oup's Products and Services: By expanding the
range of products and services available on its technol ogy platform such as
bill payments, the Group will be able to gain access to nore markets to broaden
its sources of revenue whilst at the same tine reducing the relative risk of
bei ng over exposed to any particul ar market;

(e) Devel oping New Distribution Channels: In addition to increasing the products
and services, the Group intends to continue to devel op and inprove its avail able
di stribution channels; and

(f) Targeting Organisations with Large Custoner Bases: The Group intends to
continue to target organisations with |arge custoner bases that have networks of
menbers or participating nerchants that are reluctant to commit high capital
expenditure to delivering new technol ogi es.

Key Strengths
The Directors believe the Goup has the follow ng key strengths:

(a) Proven Proprietary Technol ogy: The Group's technol ogy has been in operation
in the market since 2004 and is accepted and utilised by several major banks,
retailers and MNGs i n Mal aysi a;

(b) Multi Distribution Devices: The Goup's technol ogy platform has four

di stribution devices - nanely terminals, SM5, ATMs and I nternet banking
networks. It has over 3,000 existing points of sale in the formof termnals
with retail agents such as Shell, Petronas and BH Petrol and has commenced
distribution via the Internet banking operations of certain major banks in

Mal aysi a i ncluding CIMB and RHB giving the G oup access to the banks' custoners;

(c) Broad Range of Products: The G oup's technol ogy supports nultiple products

i ncl uding prepaid rel oads for nobile phones, the Internet and | DD/ STD
(international and |ocal call card services) together with ticketing for major
events such as the Malaysian Grand Prix as well as day to day operations such as
purchasi ng bus tickets;

(d) Multi Paynent: Unlike sone conpetitors, the Group's technol ogy solutions can
facilitate payments through each of credit card, debit card and cash as well as
by internet banking; and

(e) Flexible Business Mddel: Omership of its proprietary technology allows the
Goup to offer its technol ogy solutions to customers in a nunber of ways either
as an outsourced TMS or by way of licensing the technol ogy to possible
joint-venture partners in new countries.



Tradi ng History

The consolidated i ncome statenment of MobilityOne Mal aysia for the financial
period ended (' FPE') 31 March 2004, financial year ended 31 March (' FYE ) 2005,
FYE 2006 and the 9-nonth period ended 31 Decenber ('9nPE ) 2006 is set out bel ow
and full details are set out in Part IV of this docunent:

FPE 2004 FYE 2005 FYE 2006 9nPE 2006

Audi t ed Audi t ed Audi t ed Audi t ed
£' 000 £' 000 £' 000 £' 000
Revenue - 5,439 9,791 8, 597
Cost of sales - (4,709) (8,479) (7,267)
Gross profit - 730 1, 312 1, 330
O her operating incone - - - 22
Admi ni strative expenses (4) (480) (456) (520)
Di stribution costs - - (442) (306)
Qperating (loss)/profit (4) 250 414 526
Fi nance costs - - (21) (52)
(Loss)/Profit before taxation (4) 250 393 474
Taxati on - - (2) (32)
Net (loss)/profit for the FP/FY (4) 250 391 442
The Pl aci ng

The Company is issuing 12,300,000 Pl acing Shares at 12.5 pence per Placing Share
pursuant to the Placing to raise approximately £1.537 nmillion before expenses.

The Placing will provide additional funds for the Group's overseas expansion,
continued roll out of terminals and to finance its R&D expenditures. In
addi tion, the Placing proceeds will be applied towards the costs of Adm ssion

and to provide working capital for the G oup.

Directors
The Directors of the Conpany on Admission are as foll ows:

Dato' Dr. Wan Azmi bin Ariffin

(Non- Executi ve Chai rman)

Dato' Dr. Wan Azm bin Ariffin, aged 63, is the Non-Executive Chairman of the
Conpany. He began his career as a teacher for secondary schools from 1965 to
1977 and | ater becane a university lecturer from 1979 to 1981. Since then, he
has been active in the Malaysian politics and is currently a nenber of

Parli anent of Mal aysia. He obtained his Bachel or Degree in Geography from
Universiti Sains Ml aysia and a Master's Degree in Economic Devel opment and a
PhD in Political Economics fromMGII University, Canada.

Hussian @Ri zal bin A Rahman

(Chi ef Executive Oficer)

Hussian @Ri zal bin A Rahman, aged 45, is the Chief Executive Oficer of the
Group. He has extensive experience in the IT and tel ecommuni cations industries
in Mal aysia and is responsible for the devel opnent of the Goup's overall
managenent, particularly in setting the Goup's business direction and
strategies. He obtained a certified Master of Business Adm nistration fromthe
Oxford Associ ati on of Management, Engl and.

Derrick Chia Kah Wi

(Chi ef Technol ogy O ficer)

Derrick Chia Kah Wai, aged 36, is the Chief Technology Oficer of the Goup. He
began his career as a progranmer in 1994, he then joined GHL in January 1998 as
a Software Engi neer and was pronoted to Software Devel opnent Manager in Decenber
1999. He obtained his Bachel or Degree in Conmerce, mgjoring in Management
Information System from University of British Colunbia, Canada. He joined the
Group in May 2005 and is responsible for the Goup's R& team whi ch include the
architectural design of its technology platform



Seah Boon Chin

(Corporate Finance Director)

Seah Boon Chin, aged 35, is the Corporate Finance Director of the Goup. He
began his career as a senior officer with Chung Khi aw Bank (Ml aysia) Bhd (now
United Overseas Bank (Mal aysia) Berhad) from 1995 to 1996. From 1997 to January
2007, he worked in the Corporate Finance Departnent of established financial
institutions in Ml aysia and Singapore including ClMB |nvestnent Bank Berhad,
Affin I nvestment Bank Berhad and Public Investnent Bank Berhad. He obtained his
Bachel ors Degree in Commerce (Honours) with Distinction from McMaster

Uni versity, Canada. He joined the Group in January 2007 and is responsible for
the Goup's corporate finance activities.

Dat o' Shamsir bin Qmar

(Non- Executive Director)

Dat o' Shamsir bin Orar, aged 73, is a Non-Executive Director of the Conpany. He
comenced his career with the Ml aysian Government in August 1960 as the Auditor
and Accountant in the Departnent of Cooperative Devel opment. In 1966, he was
appoi nted as the Chief Accountant in the Mnistry of Education, Ml aysia. In
1967, he was pronoted to the position of Deputy Accountant General in the

M nistry of Finance, Ml aysia. In 1968, he became the Accountant Ceneral,

Mal aysi a, a post he held for 22 years until his retirenment in July 1989. After
retirenent from governnent service in 1989, he joined Shansir Jasani G ant
Thornton, Ml aysia. He has been the accounting firms Chairman since then. He is
a fellow nmenber of the Institute of Chartered Accountants in Australia.

Kjetil Langl and Bohn

(Non- Executive Director)

Kj etil Langl and Bohn, aged 37, graduated from the Norwegi an Busi ness School in
Bergen and began his career as a journalist with Hegnar Media AS from 1996 to
2000. In July 2000 he founded Viva Technol ogi es AS and acted as CEO until
February 2004 when he founded Wke AS. He has extensive experience within the
nobi | e service industry and nobile VolP in Europe and Asia. He is currently the
CEO of AI M quoted Vyke Conmuni cations plc.



